
     

 

2011 Support &  Sponsorship  

Catalog  

Mitchell Museum  
of the American Indian                             



  2  

 

Envisioning the Future  
of the  

Mitchell Museum 
 

Discover how you can be a part of shaping  
ǘƘŜ ƳǳǎŜǳƳΩǎ ŦǳǘǳǊŜΦ 

Mitchell Museum of the American Indian staff  

The Mitchell Museum of the American Indian continues 
to provide local and international visitors a unique op-
portunity to experience American Indian culture, dis-
cover this unique genre of art, and connect to the in-
digenous people and cultures of the United States and 
Canada.  
 

American Indians still face bias and discrimination to-
day, and the accurate portrayal of their history, art, and  
culture is instrumental in dispelling the underlying 
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stereotypes and historical misrepresentations. The 
ƳǳǎŜǳƳΩǎ ŜȄƘƛōƛǘǎΣ ǇǊƻƎǊŀƳǎΣ ŀƴŘ ǊŜǎƻǳǊŎŜǎ ŀǊŜ ƴƻǘ 
only educational, but also enhance the cultural rich-
ness of the Chicago area, promote diversity, and pro-
vide a safe environment for people of multiple gen-
erations to interact and explore stimulating topics.  
As a small museum, we offer visitors an intimate and 
uniquely personal experience with hands-on staff and 
volunteers.  
 
Exciting plans are in the works for 2011-12. While we 
will continue to offer many exciting new exhibits and 
programs this year, we are also developing a new 
ŎƻǊŜ ŜȄƘƛōƛǘ ǘƻ ǊŜǇƭŀŎŜ ǘƘŜ άwŜƎƛƻƴŀƭ ¢ƻǳǊ ƻŦ bŀǘƛǾŜ 
!ƳŜǊƛŎŀέ ŜȄƘƛōƛǘƛƻƴ ǘƘŀǘ ǿŀǎ ƛƴǎǘŀƭƭŜŘ ƛƴ мффтΦ ¢Ƙƛǎ 
new exhibit is scheduled to open in the fall of 2012 to 
celebrate the 35th anniversary of the museum. Much 
of the important collaborative development with our 
constituents, particularly the American Indian com-
munity, will happen this year. 

Starting in 2011, we have initiated the American As-
ǎƻŎƛŀǘƛƻƴ ƻŦ {ǘŀǘŜ ŀƴŘ [ƻŎŀƭ IƛǎǘƻǊȅΩǎ {ǘ9t{ ǇǊƻƎǊŀƳ 
ǘƻ ǳǇƎǊŀŘŜ ŀƭƭ ŀǊŜŀǎ ƻŦ ǘƘŜ ƳǳǎŜǳƳΩǎ ƻǇŜǊŀǘƛƻƴǎ ǘƻ 
ƳŀǘŎƘ ǘƘŜ !ƳŜǊƛŎŀƴ !ǎǎƻŎƛŀǘƛƻƴ ƻŦ aǳǎŜǳƳΩǎ ŀŎπ
creditation standards. We will also conduct two stud-
ƛŜǎΣ ƻƴŜ ƻƴ ǘƘŜ ƳǳǎŜǳƳΩǎ ōǊŀƴŘ ŀƴŘ ǘƘŜ ƻǘƘŜǊ ƻƴ 
visitor satisfaction, that will guide our future market-
ing plan.  

Each of these projects will lay the foundation for the 
ƳǳǎŜǳƳΩǎ ōǊƛƎƘǘ ŦǳǘǳǊŜΦ 
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¢ƘŜ aƛǘŎƘŜƭƭ aǳǎŜǳƳΩǎ aƛǎǎƛƻƴΥ 

To promote and share a deeper understand-
ing and respect of American Indian peoples 
through the collection, preservation, and     
interpretation of their traditional and con-
temporary art and material culture. 

John Low, Potawatomi, leading a group tour 
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 How Relevant Is This Mission?  

When we talk about our roots and where we live, we 
need to include the people who first lived on this land: 

 

We cover that history. 
 

Many schools do not teach the full story of  indigenous 
Americans, particular their contemporary history: 

 

We fill that gap. 
 

People with Native American ancestry need a respect-
ful place to discover their history, experience their cul-
ture and art, and make connections to the past and 
present: 

We are that place. 
 

American Indians still face misconceptions, stereo-
types, and discrimination today: 

 

We dispel those stereotypes. 
 

American Indians continue to create a unique genre of 
artwork: 

We share this beauty and inspiration. 
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Fulfill your interest in knowing more about the 
people who first occupied the land where you live 
and the survival of their culture 

Discover the beauty of their art, design, symbol-
ism, storytelling, music, and dance 

Help fight discrimination and stereotypes  

Support the preservation of art and material cul-
ture 

Provide an enjoyable, educational space for all 
generations to come together for a shared experi-
ence  

Help build a place of lasting value for yourself, your 
family, and our community 

Nunatsiavut Delegation with Jim DeNomie, Bad River Chippewa, Kathleen 
McDonald, and Canadian Consul General, Georges Rioux 

Why This Is Important for YOU: 
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 Ways YOU Can Get Involved: 
 

Volunteer or intern 
Serve on the Council of  
Advisors  
Become involved with a 
Board Committee 
Join the Board of Directors 
Share your ideas and  
expertise 

Volunteer in the library! 

Sponsor a dance  
demonstration! 

Join the Board! 
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 The Mitchell Museum of the American Indian 
was founded in 1977 by John and Betty Seabury 
Mitchell as part of Kendall College. In 2006, 
when the Mitchell separated from the college 
and became an independent 501(c)3, the mu-
seum was awarded the 3001 and 3009 Central 
{ǘǊŜŜǘ ōǳƛƭŘƛƴƎǎ ŀƴŘ ǘƘŜ ƳǳǎŜǳƳΩǎ ŎƻƭƭŜŎǘƛƻƴΣ 
but no endowment.  
 
While the museum has zero debt, without an 
endowment, we must raise the entire operating 
budget annually. Over the years, the Mitchell 
has developed a diverse sources of funding. One 
third of the income is derived from museum op-
erations. Two thirds is donated by individual, 
corporate, and foundation contributors.  
 
We need your support to 
continue to offer dynamic 
exhibits and programs. Take 
a look through the sponsor-
ship catalog and see which  
contribution is right for you! 

Make a  donation today! 
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Make a  donation today! 

 

Great Museums Need:  
 

 

People:  Staff, advisors, volun-
teers, and board members are 
all needed to get the job done. 

 

Time : Developing exhibits and 
programs, building an audi-
ence, or implementing a mar-
keting plan takes time. 

 
Money : The museum will not 
survive, grow or thrive without 
financial support.  
 

Help Us Develop a  
Great Museum!  
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At the end of 2010 the Mitchell had $1,583,370 in assets, 
held predominantly in the land, buildings, and inventory, and 
no major liabilities.  Without an endowment, we fundraise 
ŦƻǊ ǘƘŜ ƳǳǎŜǳƳΩǎ ƻǇŜǊŀǘƛƴƎ ŜȄǇŜƴǎŜǎ ŜŀŎƘ ȅŜŀǊ ŦǊƻƳ ŀ Řƛπ
verse range of income sources.   While we start each year 
with an ambitious budget near $300,000,  we continually ad-
justed our expenses to ensure that our revenues cover ex-
penses. As a result, last year we had a $ 10,468 surplus.  
 
This 2010 Functional Expense chart divides the expenses by 
program, fundraising, and administrative and general catego-
ries. Staff costs are allocated to each of these categories. All 
ƻŦ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜΩǎ ǳǘƛƭƛǘƛŜǎ ŀƴŘ ƳŀƛƴǘŜƴŀƴŎŜ ŀǊŜ ǇŀǊǘ ƻŦ ŀŘπ
ministrative.  The staff is key to producing the exhibits and 
programs, caring for the collections, and developing the re-
sources for the public.  This is where there is the greatest 
need. 
 
One of the biggest challenges for museums is that some fun-
dersτ from individuals to foundations, only want to fund 
programs and do not want to cover the costs of staff working 
on these projects, the marketing to attract people to come to 
the event or exhibit, or the costs of operating the space 
which the programs or exhibits use.  By comparing the pro-
gram expenses without their staff salary and marketing costs, 
it is clear how little of our budget we can cover from these 
donors. As a small museum most of the expenses are in sal-
ary, administrative and infrastructure costsτareas that are 
typically fixed expenses. The remaining expenses of pro-
grams, museum shop and marketing,  while variable, are es-
ǎŜƴǘƛŀƭ ǘƻ ǘƘŜ ƳǳǎŜǳƳΩǎ ŎƻǊŜ ŀŎǘƛǾƛǘƛŜǎΦ    
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We need you!  Help the Mitchell  
Museum by supporting our  

operating expenses.  

Programs
$108,916 

43%

Fundraising
$46,608 

19%

Admin 

$96,105 
38%

2010 Functional Expenses $251,628



  12  

 

Exhibits  

 Improve interpretation , incorporate audience in-
put, and strengthen Native perspective and 
άǾƻƛŎŜέ ƛƴ ǊŜ-development of the permanent ex-
hibit to open fall 2012 

   Collections 

 Create a comprehensive collection policy 

Resources 

 Develop a stronger website by creating and incor-
porating new website standards 

Visibility 

 Complete branding and satisfaction studies to be-
gin development of a formal marketing plan 

Board 

 Establish Board expectations for recruitment and 
funding and create a recruitment plan  

Facilities 

 Identify future space needs  

Support/Fundraising  

 Increase foundation support and expand individ-
ual donor base 

2011 Strategic Focus 
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Just take a look at our website or newsletters to 
see all the great things we have planned for this 
ȅŜŀǊΦ ¢ƘŜ aƛǘŎƘŜƭƭΩǎ ǎǘǊŀǘŜƎƛŎ ŦƻŎǳǎ ŀƴŘ ƻǇŜǊŀǘπ
ing plan are guiding us to make the most of the 
aƛǘŎƘŜƭƭΩǎ ǊŜǎƻǳǊŎŜǎΦ .ǳǘΣ ǘƻ ƳŀƪŜ ŀƭƭ ƻŦ ǘƘƛǎ 
happen, we need to raise $297,118 in 2011.  
 
As we launch our 2011 annual campaign, an 
ŀƴƻƴȅƳƻǳǎ άŀƴƎŜƭέ Ƙŀǎ ƳŀŘŜ ŀ ŎƘŀƭƭŜƴƎŜ 
pledge of $25,000. Donations of any amount 
will be matched dollar for dollar to until we 
reach our grand total of $50,000. If we reach 
this milestone, we will have taken a major step 
forward in our annual fundraising goal. Your 
contributions are essential. 

Collections
4% Programs

4%

Exhibits
11%

Marketing
8%

Fundraising
5%

Infrastructure
15%

Staffing & 
Admin
50%

Museum 
Shop
3%

2011 Budget $ 297,118
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Staff Salaries 
Contribution:  $ any amount 
Annual Goal:   $ 144,008 
 
Earn Bragging Rights by supporting the staff salaries. 
¢Ŝƭƭ ȅƻǳǊ ŦǊƛŜƴŘǎΧ 
ά¢ƘŜȅ ǿƻǳƭŘƴΩǘ ƘŀǾŜ ǘƘŜƛǊ Ƨƻōǎ ƛŦ ƛǘ ǿŀǎƴΩǘ ŦƻǊ ƳŜΗέ 

Utilities  
Contribution:  $ any amount 
Annual Goal:   $ 20,430 
 
Earn Bragging Rights by underwriting the utilities.  
Tell your friends... 
ά¢ƘŜȅ ŎƻǳƭŘƴΩǘ ƪŜŜǇ ǘƘŜƛǊ ƭƛƎƘǘ ƻƴ ƛŦ ƛǘ ǿŀǎƴΩǘ ŦƻǊ ƳŜΗέ 

Operating Sponsorship: Where 
We Need It Most! 

¢ƘŜ ŦƻƭƭƻǿƛƴƎ ǇŀƎŜǎ ōǊŜŀƪŘƻǿƴ ǘƘŜ aƛǘŎƘŜƭƭΩǎ 
expenses into manageable portions. Consider 
funding part or all of the operating activity or 
program listed. We hope this demonstrates 
how important each and every contribution is 
to the museum. A sponsorship form is included 
in the back of the catalog. 
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 Bookkeeping & Accountant 

Contribution:  $ any amount 
Annual Goal:   $ 5,675 
 
9ŀǊƴ .ǊŀƎƎƛƴƎ wƛƎƘǘǎ ōȅ ǎǳǇǇƻǊǘƛƴƎ ǘƘŜ ōƻƻƪƪŜŜǇŜǊΩǎ 
ŀƴŘ ŀŎŎƻǳƴǘŀƴǘΩǎ ŦŜŜǎΦ ¢Ŝƭƭ ȅƻǳǊ ŦǊƛŜƴŘǎΧ 
 
ά¢ƘŜȅ ǿƻǳƭŘƴΩǘ ƪƴƻǿ ǿƘŜǊŜ ǘƘŜƛǊ ƳƻƴŜȅ ǿŀǎ ƛŦ ƛǘ 

ǿŀǎƴΩǘ ŦƻǊ ƳŜΗέ 

Fire & Security Monitoring 
 

Contribution:  $ any amount 
Annual Goal:   $ 2,750 
 

Earn Bragging Rights by underwriting the fire and se-
ŎǳǊƛǘȅ ƳƻƴƛǘƻǊƛƴƎΦ  ¢Ŝƭƭ ȅƻǳǊ ŦǊƛŜƴŘǎΧ 
 
ά¢ƘŜȅ ŎƻǳƭŘ Ǝƻ ǳǇ ƛƴ ǎƳƻƪŜ ƛŦ ƛǘ ǿŀǎƴΩǘ ŦƻǊ ƳŜΗέ 

Internet, IT & Telephones 
Contribution:  $ any amount 
Annual Goal:   $ 6,132 
 
Earn Bragging Rights by sup-
porting the Internet, IT & Tele-
ǇƘƻƴŜǎΦ ¢Ŝƭƭ ȅƻǳǊ ŦǊƛŜƴŘǎΧ 
 
άL ƪŜŜǇ ǘƘŜƳ ǿŜƭƭ ŎƻƴƴŜŎǘŜŘΦέ 
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Facilities Supplies:  $ 2,000 

Furniture & Fixtures: $ 1,300 

Office Supplies & Xerox Duplicating:  $ 2295 

Bank & Merchant Services Charges:   $ 1,300 

Collections Insurance:   $ 6,500 

Property & Building Insurance: $ 4,200 

City Permits: Elevator & Alarm: $ 150 

Maintenance Services: $ 11,950 

Facilities Repairs & Upgrades: $ 3,092 

Reserve Fund:   $ 3,600 

Public Relations Consultant:   $ 8,000 

Meals & Entertainment:  $ 620 

Equipment Rental: $ 500 

Museum Shop Inventory:   $9,000 

Administrative:  $1,340 

Operating Sponsorship:  
Where We Need It Most! 
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Exhibit: Deconstructing Stereotypes: 
Top Ten Truths 

 

Contribution:  $ 500 
Total Goal:       $ 3,500 
 

Based on survey responses from 
Native and indigenous peoples, 
discover the truth behind the top 
ten stereotypes that they felt impacted their lives. 
Sponsor this exhibit and support Native voices.  

2011 Programming 
 Sponsorship:  

Exhibit: Did You Know  
            ¢ƘŜȅΩǊŜ bŀǘƛǾŜΚ 

 

Contribution:  $ 250 
Total Goal: $1,000 
 
American Indian history did not end 
in 1492; it continues today with Na-
ǘƛǾŜ !ƳŜǊƛŎŀƴΩǎ ŎƻƴǘǊƛōǳǘƛƻƴǎ ŀǎ 
artists, lawyers, political leaders, 
writers, and actors -in virtually every area of society.  
Help others discover the impact of Native people by 
supporting this exhibit.  
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Exhibit: Great Lakes Tribes 
 

Contribution:  $ 250 
Total Goal: $2,000 
 
Who were the indigenous 
people of the Great Lakes 
region?  Donate to help visi-

tors learn about the history and life ways of first cul-
tures of Evanston and the entire Great Lakes region.   
 

Exhibit: Arctic Carvings 
 

Contribution:  $ 100 
Total Goal: $500 
 
Arctic carvers are known 
for their stunning use of 
shape and their eye for 
complex design.  Your 
contribution will enable the museum to display works 
that show the amazing breath of work from artists in 
this geographic region.  

Programming 
 Sponsorship:  
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Exhibit: Treasures of the Collections 
 

Contribution:  $ 250 
Total Goal: $2,000 
 
¢ƘŜ aƛǘŎƘŜƭƭ aǳǎŜǳƳΩǎ ŎƻƭƭŜŎǘƛƻƴ ƛǎ Ŧǳƭƭ ƻŦ ŀƳŀȊƛƴƎ 
artifacts each with their own fascinating story to tell.  
Your donation will help us show off some of our best 
pieces presently in storage and share some of their 
unique stories.   

Programming 
 Sponsorship:  

Exhibit: New Core Exhibit 
 

Contribution:  $ 1000 
Total Goal: $100,000 
 

This year we begin development of 
the new core exhibit to replace the 
Regional Tour of Native Cultures. 
Scheduled to open in the fall of 2012, 
the museum is collaborating with the 
American Indian community through-
out the development process to cre-
ate a more authentic, Native perspec-
tive. Be a part of this exciting project.  
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 Programming 
 Sponsorship:  

Free Friday Sponsorship 
 

Contribution:  $ 500 
Total Goal:   $ 1,500 
 

Once a month the museum opens its doors to the 
ǇǳōƭƛŎ ǘƻ ŜƴƧƻȅ ŀƭƭ ƻŦ ǘƘŜ aƛǘŎƘŜƭƭΩǎ ƻŦŦŜǊƛƴƎǎ ŦƻǊ ŦǊŜŜΦ 
Sponsor a month or the rest of the year. 

Speaker & Storyteller 
 

Contribution:  $ 150 
Total Goal:   $ 600 
 

Sponsor the speaker or Storyteller 
and bring a Native American voice to 
the museum.  

Support the Collections 
 

Contribution:  $ 100 
Total Goal:   $ 12,700 
 

The museum collections storage is in need 
of new shelving and re-housing materials to 
properly house and preserve all of the in-
credible artifacts for generations to come. 
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Dr. Carlos Montezuma  
Honorary Lecture 

 

Contribution:  $ 500 
Total Goal:   $ 2,000 
 
Sponsor the Second Annual Dr. Carlos 
Montezuma honorary lecture. Your underwriting will 
provide a honorarium for our guest speaker and pub-
licity for this special event.  

American Indian Studies Program 
 

Contribution:  $ 150 
Total Goal:   $ 1,050 
 
Help us educate visitors about Native 
culture and history by sponsoring our 
second American Indian Studies Pro-
gram.  Last years program featured 
notable American Indian speakers and 
historians such as James P. DeNomie 
(Bad River Chippewa), Dr. Dorene Weise (White Earth 
Ojibwe), and Dr. Scott Stevens (Akwesasne Mohawk).  

Programming 
 Sponsorship:  
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Native Poetry Night 
 

Contribution:  $ 100 
Total Goal:   $ 1100 
 
Your support can 
bring Native poets 
to the Mitchell to 
share their unique 
stories and experi-
ŜƴŎŜ ƛƴ ǇƻŜǘǊȅΦ  !ǇǊƛƭΩǎ bŀǘƛǾŜ tƻŜǘǊȅ bƛƎƘǘ ƛƴŎƭǳŘŜŘ 
Kim Blaeser (Chippewa), Mark LaRoque (Ojibwe), and 
Thirza DeFoe (Ojibwe & Oneida). 
 

Lectures 
 

Contribution:  $ 100 
Total Goal:   $ 900 
 

Throughout the year the Mitchell hosts 
lectures to explore specific topics or for 
special events.  Your donation will help bring a 
speaker to the museum to share their knowledge and 
passion with our community.  

Programming 
 Sponsorship:  
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Updating the Loan Box Program 
 

Contribution:  $ 100 
Total Goal:   $ 1300 
 

Our educational loan boxes are used by teachers to 
bring American Indian culture and history into the 
classroom for students who  might not be able to get 
to the museum. Your donation will replace worn or 
broken materials in the boxes and create an even 
ƎǊŜŀǘŜǊ ǊŜǎƻǳǊŎŜ ŦƻǊ ǘƘŜ ƳǳǎŜǳƳΩǎ ŎƻƴǎǘƛǘǳŜƴǘǎΦ 

Kids Crafts & Workshops 
 
Contribution:  $ 150 
Total Goal:   $ 1675 
 
Native American inspired craft activities are not only 
fun, they help children learn about Native cultures 
and provide special family time for grandparents, par-
ents, and children.  Help us keep our craft supplies 
fully stocked and to develop new workshops to bring 
families together to explore the museum.  

Programming 
 Sponsorship:  
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Photography Set-Up 
 

Contribution:  $ 70 
Total Goal:   $ 420 
 
Provide funding to buy a professional photo set-up to 
document the art and material culture in the collec-
tion. Lighting and backdrops will give our photos a 
professional look to add to our website, media public-
ity, and future publications. 

Artist Marketplace & Holiday Bazaar  
 

Contribution:  $ 250 
Total Goal:   $ 2,000 
 
Sponsor the Holiday Bazaar  and Artist Marketplace 
and support the Native American artists selling their 
crafts and artwork through 
the promotion of these an-
nual events. 

Programming 
 Sponsorship:  


